RRBM UNIVERSITY, ALWAR

Three Years Bachelor of Arts

(GARMENT PRODUCTION & EXPORT MANAGEMENT)

CREDIT-BASED SEMESTER SYSTEM

SEMESTER -V (2025-26)
Course Course Title Course L | T| P | Credit
Code Type
GPM-51 APPAREL PRODUCTION Discipline 4 o O 4
Centric Core
AND INTRODUCTION TO
T- 109 (Major/Minor)
INTERNATIONAL MARKETING
Theory
GPM-51 FASHION ILLUSTRATION Discipline 0 0 4 2
Centric Core
Practical
P-110 (Major/Minor)
TOTAL 6
CORE COURSE I
Code of the Title of the Course Level of Course Credits of course
Course
GPM-51 APPAREL PRODUCTION 5 4
T- 109 AND INTRODUCTION TO
INTERNATIONAL MARKETING
Theory




GPM-51 Fashion illustration

P- 110 Practical

Type of Course

Delivery Type of the Course

Major

Theory- Lecture, Sixty Lectures
including diagnostic and formative
assessments - during lecture hours

Practical- Laboratory work and field
visits.

Type of Course

Delivery Type of the Course

Major/Minor

Theory- Lecture, Sixty Lecture including
diagnostic and formative assessments -
during lecture hours

Practical- Laboratory work and field
visits.

Prerequisites

BA PART-II

Objectives of the Course (Theory)

* To Understand the manufacturing
technology of clothing

* To know about the industrial machines
of cutting fusing and stitching.

* To Develop the understanding of
basics, problems and challenges of
international marketing

Objectives of the Course (Practical)

* Develop skill in understanding all
stitching techniques of adult garments.

* Develop expertise in redesigning old
garments using different factors such as
money, creativity,sKkills etc.




THEORY SEMESTERV

GPM -51T- 109- APPAREL PRODUCTION AND INTRODUCTION TO
INTERNATIONAL MARKETING

Theory Credit- 4 60 Hours
Max. Marks: 20+80 marks Min. Pass Marks: 8+32 marks
UNIT-I

MANUFACTURING TECHNOLOGY

1. Product development

2.Design development

3.Developing a sample garment.

4. Apparel production

5.Costing a garment

6. Purchasing pattern making.

7. Production scheduling.
8.Spreading and cutting procedure.
9.Garment assembly
10.Contracting

UNIT-II
INDUSTRIAL MACHINES AND COMPONENTS

1. Introduction to Industrial machine-
1) cutting : round, straight and band.
i1)fusing : collars,facing.
ii1)sewing :chain stitch, lock stitch ,button hole, blind stitching

2. Use of Components,Properties,Types of Trims-

1) Labels and motifs.

i1) Linings and interlinings
111) Lace, braids, elastics
1v) buttons,loops.zip

v) seam bindings and tapes
vi) Shoulder pads , eyelets

UNIT-II

INTRODUCTION TO INTERNATIONAL MARKETING
1. International marketing : nature and scope of international marketing.



2. International marketing vs domestic marketing.

3. Importance of international marketing.

4. Problems and challenges of international marketing.
5. Identification of markets

UNIT-IV

EXPORT AND IMPORT

1. Selection of agents

2.Market entry conditions.

3. Channels of distribution.

4.Direct and Indirect export,Role of Trading and Export Houses.
5.Trade fair and Exhibitions

PRACTICAL SEMESTER -V
GPM- 5IP- 110- Syllabus — Fashion illustration
Practical Credit -2 30 Practical (2 hours each)
Scheme of Examination — HRS.4

» Total Marks: 50 marks

* Major: 20 marks

* Minor - I: 10 marks

* Minor - II: 10 marks

* Internal and Record - 10 marks

1.Drafting and stitching of Kurta/churidaar/salwaar/pants
2. Sketching and designing of men /women garments (5 each)
3 To prepare with specific details of necklines on sari blouses.
4. To identify patterns and its application for women designer dress on fashion
figures:
Types of patterns include —
1) structural
11) geometrical
i11) stripes and plaids
1v) floral
5. Redesigning of old garment using the idea such as: to consider factors
such as: money, creativity, individuality, skills, needs-
1). Piecing or patchwork



i1).Use of special fabric.

1i1) Use of decorative embroideries

1v) Trims
v) Paints and dyes

6. Design and Prepare an adult dress for fashion shows.
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REFERENCES:

Rouse Elizabeth, 1999, understanding fashion, Blackwell science

Carr Harold and John Pomerory 1996 Fashion design and product development.
International Marketing:Kothari
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RRBM UNIVERSITY, ALWAR

Three Years Bachelor of Arts

(GARMENT PRODUCTION & EXPORT MANAGEMENT)
CREDIT-BASED SEMESTER SYSTEM

SEMESTER - VI (2025-26)

Course Course Title Course Type L T P
Code Credit
GPM-51 |DYEING -PRINTING & | Discipline 4 0 0 4
711 INTERNATIONAL |Centric Core
) MARKETING . .
(Major/Minor
Theory
GPM-51 DYEING -PRINTING Discipline 0 0 4 2
P-112 & INTERNATIONAL Centric C
MARKETING entric Lore
Practical (Major/Minor)
TOTAL 6
CORE COURSE 1
Code of the Title of the Course Level of Credits of course
Course Course
GPM-51 DYEING -PRINTING & 5 4
T 111 INTERNATIONAL
MARKETING (Theory)




GPM-51 DYEING -PRINTING & 5 2
P 112 INTERNATIONAL
i MARKETING
(Practical)
Type of Course Delivery Type of the Course
Major Theory- Lecture, Sixty Lectures
including diagnostic and formative
assessments - during lecture hours
Practical- Laboratory work and field
visits.
Type of Course Delivery Type of the Course

Major/Minor

Theory- Lecture, Sixty Lecture including
diagnostic and formative assessments -
during lecture hours

Practical- Laboratory work and field
visits.

Prerequisites

BA PART-II

Objectives of the Course (Theory)

* To Understand the Types of Dyes and
stages of Dyeing * To know about the
different Printing Styles and their
Historical developments To Develop the
understanding of International Pricing
and Sales Promotion Techniques

Objectives of the Course (Practical)

* Develop skill in preparation of
Upholstery by different methods of
Dyeing and Printing « Develop expertise
in the sale of their prepared articles
through exhibitions.




THEORY SEMESTER VI
Theory Credit- 4 60 Hours

GPM -51T- 111- DYEING-PRINTING AND INTERNATIONAL MARKETING
Max. Marks: 20+80 marks Min. Pass Marks: 8+32 marks

UNIT-I DYES AND DYEING

1. Types of Dyes:

a) Natural Dyes:Introduction, Advantages and Disadvantages of Natural Dyes

) Vegetable dyes: Pomegranate,Turmeric,kattha ,onion,Heena, Indigo,
Harsingar, Tesu, akhrot .

e Animal Dyes: Cochineal Insect, Kermes, Lac, TaiyianMolask

e Mineral Dyes: Bengal Soil, Iron, Chrome Yellow, Manganese Brown

b) Synthetic Dyes :
e Water Soluble: Direct dyes, Basic Dyes, Acid Dyes, Reactive Dye
e Water-insoluble: Vat Dyes, Disperse Dyes, Sulfur Dyes

2. Fabric Finishes By Dyeing :

Stages of Dyeing :
e Fiber Dyeing: Top dyeing, Stock dyeing, Dope dyeing, and Bale dyeing

e Yarn Dyeing: Package Dyeing, Skein Dyeing, kool-aid Dyeing, Striped
Yarn,Speckled Yarn Dyeing, Tonal Yarn Dyeing, Warp beam Dyeing, Space
Dyeing, Hank Printing, Dipstick Process, Continuous Warp Dyeing, Knit-de
Knit process

e Piece / Cloth Dyeing: Jig Dyeing, Jet Dyeing, Cross Dyeing, Pad Dyeing,
Union Dyeing, Winch / Reel Dyeing, Beam / Metro Dyeing, Exhaust Dyeing.

e Garment Dyeing: Paddle Dyeing,High-Temperature Dyeing, Thermosol
Dyeing ,Soft metal Dyeing, Foam Dyeing .



UNIT-Il PRINTING

1. Pretreatments required for printing, Essential ingredients (Thickening agent,
Mordents. oxidizing and reducing agent, etc.) used in printing paste and their
functions, Classification, properties, importance and uses of thickeners, Preparation
of printing paste recipes.

2. Styles of printing —

a) Direct- Block, screen, stencil, spray
b) Resist- tie and Dye ,Batik

c) Discharge.

3. Historical development of printing methods-block, stencil, screen (flatbed and
rotary) used at the cottage and industrial level..

UNIT-II

PRODUCT PLANNING AND INTERNATIONAL PRICING

1. Product Planning and Development: Product Planning, Product line and
Mix, Product lifecycle.

2 Pricing, role of price and non price factors, factors influencing pricing, price
quotation, information needed for export pricing.

UNIT-IV SALES PROMOTION TECHNIQUES

1. Institutional segments and packaging for exports: packing material,
boxing

and pressing department, machinery and equipment used in the packing
department.

2. Advertising and publicity- Definition and usefulness in marketing. Types of
advertising-Print ads in newspapers and magazines, commercials on TV and
radio,billboards and posters, social media ads, search engine ads, and more.

3. Labeling- Importance of labeling in readymade clothing.
Types of labels-brand labels, informative labels, descriptive labels, and grade
labels.

4. Consumer protection - Act , Quality standard symbols used for clothings
brands.



PRACTICAL SEMESTER - VI
CORE COURSE I - GPM- 51P -112

DYEING AND PRINTING
Practical Credit -2 30 Practical (2 hours each)
Scheme of Examination —
* Total Marks: 50 marks 4 HRS

* Major: 20 marks
* Minor - I: 10 marks
* Minor - 1l: 10 marks
* Internal and Record - 10 marks
1. Prepare an article like bed sheets, curtains, cushion covers, diwan sets,
dining
table mats, runners, sofa back covers, towels of each:
i) Dyeing —
o Tie and dye,
° Batik
ii) Printing —
e  Block printing.
e Screen printing.
e  Stencil printing.
2. Field trips to Export houses and mass production centers.

3. Exhibition by the students.

References:

1 .bhargav ritu, 2005, fashion illustration and rendering jain publications pvt.
Ltd ,New Delhi

2. ireland, fashion designing drawing and presentation

3. prayag:technology of textile printing.

4. shenai:technology of dyeing.
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